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New trend in MBA at CMS
Business School - Jain University

new trend in busi-
ness school educa-
tion is securing offer

letters for internship for
students from leading com-
panies at the start of the
MBA programme. With a
blend of 'required courses’
and ‘choice-based courses',
the curriculum is cus-
tomised to suit the specific
requirements of each in-
dustry. The MBA student
is trained to be in sync
with his/her chosen indus-
try vertical. Upon comple-
tion of the programme, the
student is placed in a com-
pany with attractive pack-
ages ranging from Rs 6
lakhs to Rs 9 lakhs per an-
num.

CMS Business School,
Jain University, has pio-
neered this trend. The Busi-
ness School delivers the
programme using a unique
pedagogical approach re-
ferred to as '4-stroke'. 4-
stroke is a reality model
where courses are deliv-
ered in four distinct phases
- Bridge, Primer, Learning
Tracks and Interactive Tu-
torial. The Bridge serves as
an aide memoir for con-
cepts and principles learnt
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previously by the student.
The Primer provides a
strong conceptual and theo-
retical foundation. The
Learning Track is purely
application-oriented and is
delivered in the backdrop of
real time exposure to indus-
try practices. The Tutorial
cements the learning. The
student thus graduates
from a beginner level to an
expert level.

To ensure success of the
intensive programme, best-
in-the-class faculty and in-
dustry experts are the
course leaders. The Busi-

ness School offers a choice
to students of single or dual
specialisation in the func-
tional areas of marketing,
finance and human re-
source management. The
MBA student thus emerges
as a functional specialist
with deep insight into an
industry vertical. The learn-
ing is tailored to the stu-
dent's individual learning
style and pace. Besides the
mainstream programme,
the school offers a 2-year
MBA to students witha
dissertation option followed
by a MIB programme at
Brest Business School, Brit-
tany, France.

The important areas of
focus for CMS Business
School, Jain University, are
entrepreneurship, sustain-
able development and Indi-
an values/

graduates who are ready
as plug-and-play intrapre-
neurs in the corporate

sector or potential entre-
preneurs.
www.bschool.cms.ac.in

ethos. The
academic,___
delivery and
the research
interests of
faculty are
aligned to
deliver in-
dustry-
ready pro-
fessional




